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Our History — Created by CEOs in 2006 Governance: Board & Operational Committee
Theo Spierings
ceo
Fonterra
Rick Smith Jay Waldvogel
ceo SVP Srtegy & nematona 1
" : . Dairy Farmers of f America Dairy Farmers of f America
Looking to bring Globally, negative Members select ‘GDP Chairman ‘GDP Deputy Char (il 92015)
back milk to the messages outweigh Wl and board endorses Peder Tuborgh Roeloitioosten
center of the table the positive focus areas GED, CE0)
Arla Foods: FrieslandCampina
Full-Fat Dairy
Sustainability Jeremy Hill Paul Cornillon
President ) Senior VP, R&D
. Intenational Dairy Federation ) Arla Foods
Communications Jerry Kaminski tion
Exccuive Vice President
& ChiefOperating O
(GDP Deputy Chair (from 9/2015) Land O'Lakes.
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GDP Members as at april 2015

Commercial & Associate Members

Arla Foods amba Inner Mongolia Yili Group Limited Royal DSM N.V

China Mengniu Dairy Company Irish Dairy Board Royal FrieslandCampina

Clover Industries Ltd Land O' Lakes, Inc Saputo Inc

CoBank Maryland & Virginia Milk Producers Coop  Sodiaal Union

Dairy Farmers of America Megmilk Snow Brand Co. Ltd St. Albans Cooperative Creamery Inc

Dairy Partners Americas Meiji Company Limited Swiss Valley Farms
DMK Deutsches Milchkontor Morinaga Milk Industry Co. Ltd Tetra Laval Group

Fonterra Cooperative Group Murray Goulburn/MG Nutritionals TINE Group

Glanbia Nutritionals Nestlé SA United Dairymen of Arizona

NIZO Food Research

Non-Profit Members

E5

Agenda

What have we been working on?

The opportunity for dairy

History — what did we set out to achieve?
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History — what did we set out to achieve?
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From 2008

KBFALORY VT =2 20720 T 5

From 2008

TwoTL x99 »(X8),
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History — what has been achieved?
Greenhouse gas emissions == Sustainability

Who is already onboard

2007 2009 2010 2012 2013 2015
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Development & Launch of
r e .

15t GDP/IMP.
Global Marketing Meeting

Development & Launch of
Global Marketi

2010 2011 2012 2013 2014 2015

Dairy Higher Purg Marketing strategy:
Dairy: The Whole s ory Scenari i

esearch:
Emotional Relationship with Dairy

ARHRBIIBLEZ L7z L&, AR OME TS HBEZFOIENHISH T 2Z2 T2 LD I HITEZTVWIT LD
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History — what has been achieved? History — what has been achieved?
Milkfat - The path to scientific consensus... Milkfat - The Progression

UN Declaration
Non-Communi lcabl
ssssss

2009 2010 2011 2012 2013

2008

Growing Scientific Growing Scientific
Initial studies evidence consensus consensus consensus
challenge old gains that old on the
beliefs attention beliefs may recent
among not be findings
scientists accurate
12 13
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DFETT b L HIE20084E 25 SR OBIUZI O W T 722 & 23> T2 AWTT, Lo L20144E (2
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F )= —DBRDEDSTETNEDTT,

I\ GDP 275 T B AE35 2 IDF & Ll G i o0 7 History — what has been achieved?
Ve F LR T o TV BIEBIICOWT S L F 4 Milkfat - The Progression
(IX114) o 2008 48 LhFE, FLIRII B § 2 4D HFEITDO W
TaArverHA&B5720, iz bIEMZER K%, R
WOAR I —EHD F L7

Z L T20114E, #A7=H1&7 2 ) /1 © DML 7% LD 2
DOMFRDB ) 2 15T MERIALEMFE S IV — T 25 H BT
FL72 TAVAHF T TV —=I . FF705. 77
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EFILEOIEFEMN B IR D EEZH L TV BHE A TY,
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2012 2013

2011

GDP Publication: Current Evidence about Dairy, Saturated Fat & Cardiovascular Disease
1% Edition 2010 2 Edition 2011 3 Edition 2012 4™ Edition 2013
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F7:.GDP TIEHBW S HATLCBY £3. HAFEMD AR L, AR AR A, RO REBBOE L ZLE 5 & OBk
BECHET2300HD T35, BHRENIBICEM SE TV AZ0nTn L BnE T,

3515, KI5 201445, RO b 0TI AL TIME & History — what has been achieved?
DEMTY [ NF—ZARLRIV]EW) F AL PV TT, Milkfat - The Progression
GETOREOYFICEMECDD Y, I E NS —D
PRI E DN TV R IZ EE L 2V E v ) NEORLE
SER

Wi d LD > TETWD L) TTA WHRITIT T 2%
BEMYPEP TR ICEDLo TRV =Ty P dH b
£9TH. X LT SOMET IV —T1&, 58 b IR ‘ _ : —
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PRI H O EBIIEL TH Y L L OFHANEIRL TV E T,

“Consuming full-fat dairy products
sssss

2009

2008

Dairy
Research Consortium
established

Research Roundtable:
Benefits of Consuming
Full-Fat Dairy Products

N sAL E s N N - FH Rk
VLEATERCT 2% 16 12 GDP O xih: 5 72 SR GDP Business Overview
TYo MkE LTD )10 BT, LRH L Progress Summary
72 ¢ S Ao TV ETH, —EO HEEER TS 22, ey
— Building the “machine”
‘%3\[,\ i ‘j"o i f\ I;%‘%%ﬁ@ l:Fl "C»f%‘ﬁﬁ% ﬁ) ZQ) 1%)’?{,?%6 el — Shifted elements on the see-saw
ERTEE LI, T 70— R L ARER LA " Wy e we boan succosel?
% L T %W%”? %I_@ %f TL T i L f: o : ;;:ectedc;?le;s for focus that did not overlap
others agendas
Eﬁ%g‘t% L: ﬁ% 7;3 Fﬂﬂ%gﬁ§§3 E h Ci\‘? <“ c: Eﬂg ’2 EJJE * Where are we today?
L AEABAT LD TED LI koD FEIEL " Moy angeged iovl mambarship
— Financially secure
TVET, RPN T A ENTELIHICEDF Time to reimagine the role of dairy
L7z
GERYLCTELhLWw) &, Z0—2o0 81T, KY E16

BEDIHRRL ST, FFICEREEDO CEO b \W»Wiz72 v
oS ERVET, ST ZELWTIHRCLEEE L FIRITEEORMZT THLHBOHT 4 IIZY RS
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HIdERLE L THRERAFEOBRHZOLVESIRITFEVIT 2w E E95R7 L BWE T, 2008EDFENL L 13T T
HILEFEL@E) T, 4id, BERAEORE 2 R L, Al LIETHZ20 T (K17),
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The Opportunity for Dairy —

Agenda Taking a more assertive position

Elements of a “Higher Purpose”
plan

— Link dairy solutions to key issues
affecting society

* Rely on proof points from others
(e.g., FAO)

— Dairy sector takes a leadership role
on these key societal issues

The opportunity for dairy + Dairy Leadership plays a highly

visible role in shaping the
debate

— Reset the pre-competitive agenda

17 18

BnF 3, EE ZoMo Rk OFEESEIC LD . 2015405 2030 SEOFEGE T AE 2 BIZE HAEASH & 2 a5,
CHIEHRO—HE LT SRIGE AMEFTREDP L) EED RFETT,

“OHOHBESMROSH L0 A4 OBEWEHIR L, KELZLHET LI L TT EEIIHO TIOMOER GI4)
EEIFE L7 MBI o TRERS LWERTT, 5FTFY ORI S MRAEL BN 2 bOICEZ S
F X VY ATY,

FNEATIICY o T AELDNTERBL . @SN TORHRAEM ) RE T, BEAFEL LT R H
HTALEEH TEA T SIZFAORMOMAK, &5\ I WWE (5 EHRIEEL4) 70 EARE L T Bk
AEOBE, B Z I TEFOBEEICBT 2 W AEORE 2 EICHT AR E L VoY HREIEHT 2
FOWEHDTT,

. ol e A IR DI ) — H —
T BRAEEKE LT, O TY 4 The Opportunity for Dairy
Iy 70%3‘1 57 ”'hai‘l/‘ Li LTwekEnE 3—0 b, Focus on telling the WHOLE story

ERIFORBIEOREZ VLY b THLEETIDHD Dairy: A vital contributor to nutritional security
and a more sustainable global food system

T3, bR TH I TE 255 I2d H %2l
\\
ZRIFhER ) $HAS

COEIGIIFFIC =0 D FICERZ - T3 (1Y

i) D SZ OB &7zC2
N -
19) o E?: )J 0) RS ‘i N GDP i) — 0) H L‘— [/ T 71 — Proactively representing the Supporting and promoting the Ensuring a resilient dairy
global dairy sector to achieve Global Dairy Agenda for sector, able to meet growing
consensus on the Action (GDAA) coordination & demand for safe, nutritious
. " e A . - ) " A
N (:6 V) i 24 % 1% I{ﬁ N indispensable role of dairy in collaboration efforts to dairy products, while
f‘:_ k % ﬂci fl:_ JEV aj: '@: A o 7R D R L k W well-being and a sustainable enhance and communicate promoting the economic,
food system. dairy’s sustainability environ d social
achievemen ts value of dairying worldwide.

72bDTT SFSFERIN—TLEWMBDLE - T HEE
AEOLEE BESERBOREMB LI T2 2 L1
HZEIFTBY 9, H19
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GLOBAL DAIRY PLATFORM
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