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Information is reserved to the persons in charge for the dairy companies and organizations
subscribers with documentation. The access to information is reserved to the members of
three federations FNPL, FNCL, FNIL and at the organizations of the interprofession.

Information is in paying access via www.laitel.com by annual subscription.
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Barometer TPL 97/98 or 2003-2004
The Marketing data intelligence service measures acts of consumption by individual of all

the dairy products in residence and the hearth, of the attitudes and the image of each dairy

product, by a Barometer TPL.

Panels Cidil/Secodip and Cidil/Nielsen
In order to follow-up dairy markets. The panels Cidil/Secodip and Cidil/Nielsen measure the

purchases of dairy products for each family at home, as well as purchases in restaurants

and supermarkets.



