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BEEH:
1) “Global retail sales to fall 9.6% in 2020:
Forrester”
https://www.reuters.com/article/us—health—
coronavirus—retail-forrester/global-retail-
sales—to—fall-9—6-in—2020—forrester—
idUSKBN22C232
2) “The truth about online consumers (4> 71
YAy TR HIHBEEITEIOERE)”
https://home.kpmg/content/dam/kpmg/jp/pd
f/jp—the—truth-about—online-consumers.pdf
3) https://www.walmart.com/cp/food/976759
4) https://www.ralphs.com/i/ways—to—
shop/delivery
5) https://www.j—
milk.jp/recipes/recipe/9fgd1p000001dinp.html
6)
https://www.sainsburys.co.uk/shop/gb/groce
ries/dairy—eggs—and—chilled/fresh-and—
longlife—milk
7
https://www.ishopnewworld.co.nz/category/
fresh-foods—and-bakery/dairy——eggs/dairy—-
—lactose—free?pg=2

8)
https://www.ishopnewworld.co.nz/category/
fresh-foods—and-bakery/dairy—
eggs/flavoured—milk

9) https://www.aeon.info/news/release_19078/

10)

https://sm.rakuten.co.jp/?scid=we_seiyu_onl
ine_store&xadid=we_seiyu_online_store
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